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Expand relationships with regional OEMs and Tier 1s

® Engage with Southeastern states as part of a national promotional strategy
of aerospace in the Southeast.

® Meet with at least one new regional OEM or Tier 1 at an international airshow each year.

Grow the aerospace workforce

® |ncrease the number of high schools teaching aerospace-focused curriculum.

Connect each K-12 aerospace program with at least one aerospace company in their area.

® Engage with other institutions for placement of retiring/separating military personnel
to harness the strong technical backgrounds sought by the aerospace/aviation
employers in the state.

® Explore and identify potential funding streams to support workforce
development initiatives.

Conduct and support research

® Conduct an aerospace economic impact study to show growth of aerospace in
South Carolina and provide marketing material for the State of South Carolina
and economic developers.

® Conduct and report on relevant issues, such as a supply chain gap analysis.

® Promote SC Fraunhofer USA Alliance advanced manufacturing
research opportunities to universities and industry.

“Ranger Aerospace is heavily invested here, alongside huge institutional partners, advancing
intermodal business that links aviation, cargo, supporting equipment, and logistics services.
GSP International Airport, for example, has become a strategically located intermodal
logistics hub, including Inland Port Greer that ties directly to the seaport docks in
Charleston for a powerful combination of air, road, rail, and sea.”

Steve Townes, Ranger Aerospace & ACL Airshop



